Google Ads
Portfolio

X

your business
by Google Ads

h




Ad Click Pro

Ad Click Pro is one of the leading digital marketing agency in India. We have a highly
experienced and certified PPC Team. Our team is delivering exceptional results and grow
return on investment (ROI). Over the past 5 years, we have worked with numerous
businesses. We always keep our team updated with the latest marketing trends and
changes which keeps us ahead of our competitors and makes us deliver the best.

Generated Results For Lead

Generation Projects By Google Ads

Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation
Budget: $6500/month

Results: We successfully scaled the Google Ads account by enhancing the monthly budget
and boosting sales through the optimization of existing campaigns and launched new
campaigns. Additionally, we allocated more budget to the campaigns that demonstrated
superior performance.

15t Oct to 315t Oct 2023 15t Nov to 30" Nov 2023
Before After 4 Week
Leads: 326 Leads: 362
Cost: 56.31k Cost: $6.18k
Conversion Rate: 4.12% Conversion Rate: 6.48%
CPA: 519.36 CPA: 517.07
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Campaigns: Google Search Ads



Objective: Lead Generation

Budget: $6500/month

Results: We successfully scaled the Google Ads account by enhancing the monthly budget
and boosting sales through the optimization of existing campaigns and launched new
campaigns. Additionally, we allocated more budget to the campaigns that demonstrated

superior performance.
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Before

After 4 Week

Leads: 224

Leads: 326

Cost: $4.14k

Cost: $6.31k

Conversion Rate: 5.97%

Conversion Rate: 4.12%

CPA: 518.49

CPA: 519.36
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After four weeks Results:
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: $6200/month

Results: We optimised this Google ads account and restructured the Google search ads. We

targeted right keywords, improve Conversion rate and decreased the CPA. Before
Conversions 107.67, CPA $31.78 & Conversion rate 3.24%| After 4 Weeks
Conversions 324, CPA $18.73 & Conversion Rate 5.25%

15t July to 315 July 2023 15t August to 315t August 2023
Before After 4 Week
Leads: 107.67 Leads: 324
Cost: $3.48k Cost: $6.07k
Conversion Rate: 3.24% Conversion Rate: 5.25%
CPA: 531.78 CPA: 518.73
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Campaigns: Google Search Ads
Objective: Lead Generation
Budget: $6000/month

Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion and decreased the CPA. Before CPA $25.72
& After 4 Weeks CPA $23.82

15t May to 315t May 2023 15t June to 30" June 2023
Before After 4 Week
Leads: 221 Leads: 227
Cost: S5.68k Cost: S5.41k
Conversion Rate: 4.15% Conversion Rate: 3.42%
CPA: $25.72 CPA: $23.82
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: $6500/month

Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion rate and decreased the CPA. Before
Conversions 209, CPA $26.24 & Conversion rate 3.68%| After 4 Weeks Conversions
243, CPA $24.78 & Conversion Rate 4.50%

15t March to 31t March 2023 1t April to 30t April 2023
Before After 4 Week
Leads: 209 Leads: 243
Cost: $5.48k Cost: $6.02k
Conversion Rate: 3.68% Conversion Rate: 4.50%
CPA: 526.24 CPA: 524.78

Before:
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Afterfourweeks Results:
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Campaigns: Google Search Ads



Objective: Lead Generation
Budget: $5000/month

Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion rate and decreased the CPA. Before

Conversions 136, CPA $33.13 & Conversion rate 2.87%| After 4 Weeks Conversions
217, CPA $27.52 & Conversion Rate 3.47%

1t Feb to 28" Feb 2023 15t March to 31t March 2023
Before After 4 Week
Leads: 136 Leads: 217
Cost: S4.51k Cost: 55.97k
Conversion Rate: 2.87% Conversion Rate: 3.47%
CPA: $33.13 CPA: 527.52
Before:
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation
Budget: $5000/month

Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion rate and decreased the CPA. Before

Conversions 50 and CPA $55.49 | After 4 Weeks Conversions 146 and CPA $29.50

15t Dec to 31t" Dec 2022 15t Jan to 315t Jan 2023
Before After 4 Week
Leads: 50 Leads: 146
Cost: $2,774.41 Cost: $4,306.29
Conversion Rate: 2.16% Conversion Rate: 3.26%
CPA: $55.49 CPA: $29.50
Before:
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: €7000/month

Results: We optimised this Google ads account and restructured the Google search ads.
Targeted right keywords, improved the Conversions and decreased the CPA. Before CPA

€92.82 and Conversions 66| After 4 Weeks CPA €63.63 and Conversion 103

15t Dec to 31t Dec 2022

15t Jan to 315t Jan 2023

Before

After 4 Week

Leads: 66

Leads: 103

Cost: €6,125.82

Cost: €6,553.66

Conversion Rate: 0.56%

Conversion Rate: 1.13%

CPA: €92.82

CPA: €63.63

Before:
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Lead Generation Project

You'l see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: $3000/month



Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion rate and decreased the CPA. Before

Conversion Rate 1.85% and CPA $91.35 | After 4 Weeks Conversion Rate 2.16% and

CPA $55.49

1t Nov to 30th Nov 2022

15t Dec to 315t Dec 2022

Before

After 4 Week

Leads: 29

Leads: 50

Cost: $2,649.22

Cost: $2,774.41

Conversion Rate: 1.85%

Conversion Rate: 2.16%

CPA: $91.35

CPA: $55.49
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: £8000/month

Results: We optimised this Google ads account and restructured the Google search ads. We

targeted right keywords, improve Conversion rate and decreased the CPA. Before
Conversion Rate 5.48% and CPA £17.55 | After 4 Weeks Conversion Rate 8.55% and

CPA £11.44

15t July to 315t July 2022

15t Aug to 315t Aug 2022

Before

After 4 Week

Leads: 433.01

Leads: 310.99

Cost: £7,597.62

Cost: £3,558.81

Conversion Rate: 5.48%

Conversion Rate: 8.55%

CPA: £17.55

CPA: £11.44

Before:
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Lead Generation Project

Campaigns: Google Search Ads
Objective: Lead Generation

Budget: MYR20K/month



Results: We optimised this Google ads account and restructured the Google search ads. We

targeted right keywords, improve Conversion rate and decreased the CPA. Before
Conversion Rate 10.34% and CPA 31.98 | After 6 Weeks Conversion Rate 11.69% and

CPA 23.14

15t July to 315 July 2022

15t Aug to 16" Sept 2022

Before

After 4 Week

Leads: 465

Leads: 813

Cost: MYR14,872.22

Cost: MYR18,809.34

Conversion Rate: 10.34%

Conversion Rate: 11.69%

CPA: MYR31.98

CPA: MYR23.14
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Lead Generation Project

Campaigns: Bing Search Ads
Objective: Lead Generation

Budget: £1500/month

Results: We optimised this Google ads account and restructured the Google search ads. We
targeted right keywords, improve Conversion rate and decreased the CPA. Before

Conversion Rate 2.77%& CPA £19.78 And After 4 Weeks Conversion Rate 3.50% and

CPA £11.43

15t June to 30" June 2022

15t July to 315t July 2022

Before

After 4 Week

Leads: 44

Leads: 110

Cost: £1,010.22

Cost: £1,256.95

Conversion Rate: 2.77%

Conversion Rate: 3.50%

CPA: £19.78

CPA: £11.43
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Business Type: Education
Campaigns: Google Search Ads
Objective: Lead Generation

Budget: MYR27,00/month

Results: We optimised Google ads account of client and restructured the Google search ads.
We targeted right keywords, improve quality score, Improve CTR, Conversion rate and leads

volume.

1%t Feb to 28" Feb 2022

15t March to 315t March 2022

Before

After 4 Week

Leads: 586

Leads: 945

Cost: MYR15,473.94

Cost: MYR24,745.33

Conversion Rate: 8.96%

Conversion Rate: 9.30%

CPA: 26.41

CPA: 26.19
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After four weeks Results:
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Lead Generation Project

Business Type: Water Industry
Campaigns: Google Search Ads
Objective: Lead Generation
Budget: ZAR 20k/month

Results: We optimised Google ads account of client and restructured the Google search ads.
We targeted right keywords, improve quality score, Improve CTR, Conversion rate and get
down CPA.

Before:
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. Custom Sep1-30,2020 ~ < >
Q = m M@ 2 o 5
SEARD= SEOMENT COLMNG SEPORTS COWNLOAD ©XPAn0 uIRE

Clicks Impr. CTR Avg.CPC Cost Conversions Cost / conv. Conv. rate

548 35016 1.56% ZARS12 ZAR280417 96.00 ZAR9.21 17.52%

1,262 92373 137% ' ZAR439 ZARS,53503 30.00 ZAR184.50 238%

1943 48,689 395% ZAR434 ZARB 43022 24200 ZAR34 82 12.46%

129 3443 3.75% ZARS 65 ZAR729.01 200 ZAR364.51 1.55%

3,882 179521 216% ZAR4 ST ZAR17498.44 370.00 ZAR47.28 9.53%

3882 179,521 216% ZAR4SY ZAR17498 44 370.00 ZAR47.28 9.53%

Lead Generation Project




Business Type: Construction Equipment
Campaigns: Google Ads - Search
Objective: Lead Generation

Budget: $1100/month

Conversions Improved around 15.87%
Cost/Conv. Reduced around 31.43%

Con. Rate improved around 44.23%

Before:

Jul1-31,2020 ~ <

ADD FILTER Q = B ﬂ. » 3 S
Clicks impe CTR Cost Avg. CPC || Conversion C:::J Conv. rate
29 1,586 1.83% $179.00 $6.17 9.00 $19.89 31.03%
5 108 463% S2208 $4.41 3.00 $7.35 60.00%
106 9,143 1.16% s182.9 $1.73 2500 §7.32 23.58%
72 2783 259% $151.43 §210 15.00 $10.10 20.83%
212 13,620 1.56% $535.39 $253 52.00 $10.30 24.53%
356 21279 167% $1,03544 29 63.00 $16.44 17.70%

After four weeks Results:



/ Custom Aug1=-31,2020 ~ <
/ Ag3L2020
ADD FILTER Q = m M 2 o
aste TEIWINT LU macaTy Wow Dot wost
) . Cost/
Clicks Impe CTR Cost Avg. CPC | Conversion conw Conv. rate
21 798 263% $10227 5487 3.00 $34.09 1429%
2 693 317s $109,66 $4.98 3,00 536,58 13.64%
2 951 3058 §13354 S350 ool psu2 41.38%
105 10,523 1.00% $197.54 s188 3500 3584 3333%
88 3038 290% $173.23 $197 19.00 $9.12 21.59%
265 16,003 1.66% $717.24 27 72.00 $9.96 27.97%
286 16,609 172% $82271 szoa[ 73.00 $1127 25 szsl

Thank You



